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elcome to GMEN18, the annual Georgia Micro Enterprise 
Network Magazine! This year, we are looking forward to 
sharing our strategic focus on growth with you which will 
be critical to both the field of micro enterprise development, 
as well as the hundreds of thousands of small, micro and 

agribusinesses we serve. 

On behalf of the Georgia Micro Enterprise Network Board and Staff, 
we are excited to be in the next phase of our 20 year history as a State 
Microenterprise Association (SMA)! Our conference theme Small is 
BIG!  Will highlight technology platforms that have transformed the way 
American looks at work and business. We will also continue to discuss 
the widening wealth gap which according to Money Magazine for African 
American households has barely moved by comparison.  In 2018 African 
American household wealth stands at only $85,000 which is not much 
higher than the $67,000 reported in 1983. We believe true investments in 
the development of entrepreneurial ecosystems and capital access can 
close this gap in less than a generation. 

Conference 2018 will also address the issues of credit and capital access, 
still a formidable gap for small business owners with less than stellar 
credit and few options to grow their businesses. Our focus will also be 
to look at local and national economic initiatives that can be leveraged 
to create entrepreneurship opportunities and access. GMEN is leading a 
charge to encourage small businesses to tap into the opportunities that 
will come along with the Westside Beltline expansion and to assist our 
business development partners in helping existing businesses grow and 
expand along the corridor. GMEN will remain true to its mission to help 
organizations who serve underserved entrepreneurs in an effort to create 
jobs and improve their economic stability and we will continue to develop 
strategic partnerships to help small business to grow and stabilize. 

As the oldest State Micro Enterprise Association in the Southeast, GMEN 
has taken on the leadership role of recreating best practices in business 
training and development through the Southeast Association for Micro 
Enterprises (SAME) initiative. SAME will represent hundreds of thousands 
of small businesses.And these small businesses will be job creators, 
consumers and voters. Now you see why we say Small is BIG!
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We provide loans and business development to underserved communities.
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2018 Business Development Organization of the Year

ACT! provides financial assistance to small businesses who lack access to traditional sources 
of capital, i.e. banks. We often work in partnership with banks to meet the credit needs of small 
business owners. Our programs serve to close the financial gap, to make the business owner ‘whole’ 
financially. We help the banks meet their customer financial needs by providing ‘gap funding.’

230 S. Jackson Street | Suite 118 | Albany, Georgia 31701 | Phone: 229.420.4600
www.albanycommunitytogether.com
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The Beltline: An Economic Engine for 
Small, Micro and Agribusinesses

eorgia Micro 
Enterprise Network’s 
(GMEN) newest 
initiative is to 
create engagement 

that links rural farmers and 
businesses to urban markets 
along the Atlanta Beltline. Major 
emphasis will be placed on 
promoting and enhancing the 
existing businesses along the 
City of Atlanta’s burgeoning 
“Beltline.” The Atlanta BeltLine 

is the most comprehensive 
transportation and economic 
development effort ever 
undertaken in the City of 
Atlanta. The initiative is among 
the largest, most wide-ranging 
urban redevelopment programs 
currently underway in the United 
States. It will ultimately connect 
45 in-town neighborhoods via a 
22-mile loop of multi-use trails, 
modern streetcar, and beautiful 
parks. 

In order to support and fully 
realize the vision of a more 
connected Atlanta, the initiative 
will also support economic 
development, job creation, public 
health, streetscapes, public art, 
environmental clean-up, and 
historic preservation. The $4.8 
billion megaproject is due to be 
completed in 2030. The hope 
is that the Beltline will alleviate 
Atlanta traffic problems, spur 
neighborhood revitalization, and 

by GMEN Staff
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make Atlanta greener and more 
walkable.

But as the BeltLine development 
ensues, it brings with it higher 
cost homes, upscale restaurants, 
and luxury apartments. As 
a result, the BeltLine raises 
concerns about displacement of 
the existing communities. The 
Beltline traverses large swathes 
of historic African American 
communities, particularly along 
the south and western portions 
of the city where gentrification 
has already begun to occur. 
These resident displacement 
fears are well founded and 
consistent with experiences 
in other cities such as San 
Francisco, Chicago, New Orleans, 
and Philadelphia. For instance, 
median sales prices in some 
Atlanta Beltline neighborhoods 
ballooned by 68 percent between 
2011 and 2015. Dan Immergluck, 
a noted Georgia State University 
research professor, sounded 
the alarm, asserting that the 
Beltline’s current trajectory 
could lead to the “economic and 
possibly racial resegregation of 
the city.”

GMEN recognizes an opportunity 
to build upon its prior successes 
and its extensive Microenterprise 
Development Organization 
(MDO) network to galvanize 
racially disenfranchised 
businesses towards securing 
an economic foothold along the 
Atlanta BeltLine. The goal of the 
GMEN Beltline Project will be to 

create greater opportunities for 
disadvantaged entrepreneurs 
to conduct business along the 
Atlanta BeltLine. GMEN will 
provide training and technical 
assistance, and access to 
capital for MDOs. However, a 
unique aspect of the GMEN 
Beltline Project is to link rural 
and urban businesses together 
to provide a supply chain for 
sales and distribution of goods 
and produce in urban settings 
such as the City of Atlanta, and 
particularly along the Atlanta 
BeltLine. 

GMEN has entitled this initiative 
“The GMEN Beltline Project” 
which is made up of three 
main components: 1) training 
and technical assistance for 
micro entrepreneurs in the 
food business; 2) training 
and technical assistance for 
establishing or expanding 
an information technology 
infrastructure that links rural 
and urban businesses; and 3) 
establishing retail businesses 
along the Atlanta Beltline.

GMEN is already poised to 
pursue this project, In fact, 
GMEN is a partner in the newly 
created “Southwest Atlanta 
Inclusive Business Working 
Group,” a partnership with Invest 
Atlanta (the development arm of 
the City of Atlanta), the Atlanta 
Beltline, Inc., the Atlanta Beltline 
Partnership, and Georgia Watch 
(a statewide consumer advocacy 
agency) to strengthen Black 
entrepreneurship along the 

southwest arc of the Beltline.  
The statistics for pursuing this 
partnership support the need for 
us to address this issue.

Despite Atlanta’s reputation as a 
burgeoning mecca for upwardly 
mobile African Americans, 
Atlanta’s business scene exhibits 
the same inequities as other 
American cities. The average 
Black-owned business is valued 
at $58,085 compared to the 
average White-owned business, 
which is valued at $658,264 –
more than 11 times greater. 
Black-owned businesses are 
more likely to hire employees 
of color, but only 4% of Black 
owned businesses in Atlanta 
have an employee beyond the 
owner. Black entrepreneurs 
face a harder road because 
of systemic barriers to credit, 
capital, markets, and social 
capital. 

Entrepreneurship can provide 
pathways to building community 
wealth. For this reason, GMEN 
can provide greater support 
to Black-owned businesses 
by increasing access to 
training, technical assistance, 
and economic development 
prospects, and expanding 
procurement and contracting 
opportunities. GMEN also 
desires to work with our partners 
to facilitate a long term planning 
process for securing a physical 
site to establish a market along 
the Atlanta Beltline for selling 
goods sold and produced by 
Black entrepreneurs. 

continued from Page 6
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Small Is Really BIG! 
Elizabeth Wilson Leads GMEN’s Lean and Dynamic Team 

After 21 years, the Georgia 
Micro Enterprise Network 
(GMEN) is at a cross-road in 
its evolution. Over the last six 
years GMEN has developed 
programs to successfully 
reach populations that have 
not traditionally accessed 
small business support and 
development. We have grown the 
number of minority and women 
led businesses throughout the 
Southeast and in Georgia. 

Through programs like RITES 
and SAME, we have begun to 

expand our geographic reach 
outside of Georgia with success.  

GMEN has operated by three key 
strategies:

• being a clearinghouse for 
Microbusiness Development 
Organizations’ (MDOs) 
resources;

• providing training and 
business development 
services to MDOs so they 
can provide best practices 
to micro entrepreneurs as 

they start and grow their 
businesses; and

• being a portal for 
entrepreneurial best 
practices.

In addition, GMEN also expects 
to embrace a greater role 
in Advocacy and Education 
for organizations servicing 
microbusinesses. More defined 
objectives for these strategies/
goals will emerge over the 
upcoming year in connection 
with 2018-2020 Strategic Plan. 



Georgia Micro Enterprise Network (GMEN) Magazine — Page 9

Target Market
Like many 
membership 
associations, 
GMEN has a loyal 
membership base 
but we, like other 
membership 
associations, are 
forecasting a drop 
in membership 
over the next 
five years.  With 
this forecast, our 
board, staff and 
stakeholders 
have taken the 
opportunity to 
examine our 
financial model, 
reimagine our membership 
model and broaden our 
geographic scope.  

Our three strategic goals include:

Goal I: Regional Association 
GMEN will expand its footprint to 
become a regional association 
for the southeast with a focus 
on micro-enterprises, small 
and agri-businesses. With 
funding from the WK Kellogg 
Foundation, we will now have 
feet on the ground in six 
States, Georgia, South Carolina, 
Louisiana, Mississippi, Alabama 
and North Carolina. With this 
broadened outreach we will be 
able to support hundreds of 
thousands of small businesses 
across the Southeast, the area 
in the country with the highest 
concentration of low and 

moderate income entrepreneurs 
in need of additional business 
training support services, capital 
and credit. 

Goal II: Economic Opportunity in 
the Southeast
GMEN as part of its 
transformation is committed 
to addressing the lack of 
economic opportunity for 
African Americans in the thriving 
economy of the south.  African 
American businesses continue 
to face a number of barriers to 
starting and growing a business.  
Skill training, access to capital 
and inclusion in business 
networks remain as barriers in 
addition to the structural and 
systemic barriers due to racism.  

Goal III: Financial Growth  
GMEN will strengthen its 

financial resources 
by diversifying 
funding so that 
it can move past 
project-based grant 
funding.  GMEN 
seeks greater 
financial stability 
with diverse 
funding streams, 
earned income 
and building a 
reserve to improve 
its balance sheet. 
GMEN will also 
again become a 
trusted partner 
and will provide 
both oversight 
and funding to 

micro enterprise development 
organizations across the 
southeast. GMEN has set a 
multi-million dollar fundraising 
goal over the next few years to 
maximize its ability to serve both 
organizations and entrepreneurs.  

GMEN is a very entrepreneurial 
organization. Over the last 
few years we have received 
federal, state, corporate and 
philanthropic grant funding 
for projects to serve specific 
populations.  We have found 
both funding and in-kind support 
for our educational projects 
and our online training. GMEN 
is also poised to provide 
affiliate services to our member 
organizations. So, as a non-profit 
organization, we may be small 
but growing bigger every day!   
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he Georgia Micro 
Enterprise Network 
(GMEN) has received 
funding from the W.K. 

Kellogg Foundation to strengthen 
efforts to use microenterprise 
business development as a 
tool to improve the economic 
condition and self-sufficiency 
of low-income mothers and 
their young children in select 

southern states retaining and 
creating over 1,000 small 
businesses and jobs. Funding 
for this pilot program will also be 
used to build the capacity of the 
Southeast Association for Micro 
Enterprises (SAME).

GMEN has a long history 
serving as an intermediary 
for the Georgia Department 

of Human Services for over 
ten years providing funding to 
Micro Business Development 
Organizations (MDOs) across 
the state of Georgia. GMEN 
has served as the National 
State Micro Enterprise 
Association Representative on 
the Association for Enterprise 
Opportunity (AEO) Board of 
Directors and has worked with 

Southeast Association for 
Micro Enterprises (SAME)

by Sonya Toomer, Executive Product Manager for Kellogg “SAME” Program
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both the Aspen Institute and 
Prosperity Now to provide 
national capacity-building 
services to stakeholders. 

Activities under the SAME 
initiative include:

• Providing capacity building 
and business development 
training to both organizations 
and entrepreneurs through 
the GMEN online training 
portal, MDO University, 
MDOU.

• Creation of a robust 
communications platform 
across states to enable 
sharing of tools, data, and 
strategies.

• Advocacy to develop sus-
tained support for micro 
business development.

• Facilitating access to capital 
to increase micro lending to 
low-and moderate-income 
(LMI) borrowers, with a 
specific focus on minorities, 
underserved populations and 
women of color with children 
ages 5 and 13.

• Development and leveraging 
of technology tools such 
as the GMEN Micro Biz 
Finder App to increase 
access to trainings, business 
development and credit 
technical assistance.

• An annual convening of the 
SAME partners, stakeholders 
and entrepreneurs. 

GMEN will use also this 
opportunity to expand its 
online business training 
platforms, to develop new IT 
products and to illuminate best 
training and lending practices 
from the field to be used by 
stakeholders, philanthropy, 
business development agencies 
and communities across the 
southeast all to address the 
needs of business owners.     

For program information on the 
SAME initiative, please visit www.
georgiamicrobiz.org.

START YOUR BUSINESS
TODAY FOR ONLY $299.

ENTREPRENEURS
MICRO-ENTERPRISES

SMALL BUSINESSES

EIN | INCORPORATION | DOMAIN NAME | WEBSITE | HOSTING*

www.camrosecreative.com | 404.386.5353 | *State filing fee additional.

SAME
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ATLANTA

eorgia Micro 
Enterprise Network 
(GMEN) is proud 
of Keisha Lance 
Bottoms being 

the 60th Mayor of the City of 
Atlanta. She strives to continue 
the City’s progress as a global 
business hub, while also building 
a city that stands as a national 
model for equity and inclusion. 
With a six-point focus on 
affordability, public health and 
safety, transportation, education, 
criminal justice reform, and 
economic and workforce 
development, Mayor Bottoms 
is committed to leading Atlanta 
to becoming a recognized 
leader in both commerce and 
compassion.

Within her first 100 days, 
Mayor Bottoms implemented 
sweeping reforms that would 
improve lives and transform the 
trajectory of Atlanta’s future. 
As part of her commitment to 
strengthening public education 

for all of Atlanta’s children, 
Mayor Bottoms transferred 
deeds for 31 properties to 
Atlanta Public Schools. Tackling 
criminal justice reform, Mayor 
Bottoms signed an ordinance 
to eliminate the use of cash 
bonds for low level, low income 
offenders. Mayor Bottoms 
also announced a $9 million, 
citywide anti-displacement 
initiative to expand affordable 
housing opportunities for low 

income residents as part of her 
$1 billion public-private equity 
and affordability plan. Doubling 
down on her commitment 
to maintaining an affordable 
Atlanta, Mayor Bottoms, in 
partnership with the Westside 
Future Fund, announced the 
Anti-Displacement Tax Fund, 
which will pay any property 
tax increases for qualifying 
homeowners in the City’s historic 
Westside communities.

Working to improve access to 
parks and public spaces for all 
Atlantans, Mayor Bottoms most 
recently executed a historic 
public property purchase, 
acquiring the land needed to 
complete the Atlanta BeltLine’s 
Southside Trail. This $26 million 
investment will connect the 
Eastside of the BeltLine to the 
Westside for the first time in 
the trail’s history – providing 
greater access to transit options 
and world-class greenspace for 
residents. 

Source: Wikipedia

Mayor Keisha Lance Bottoms
Building a National Model for Equity and Inclusion in Atlanta

Mayor of Atlanta -  Keisha Lance Bottoms
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Why Focus on African American 
Wealth in Atlanta?

ur national economy 
is barreling ahead—
while leaving 
millions of people 
behind. Poverty and 

unemployment rates are down, but 
these indicators mask the financial 
tightrope that many working 
families walk every day.

Atlanta and Georgia are no 
exceptions. In Georgia, nearly 30% 
of jobs are low-wage, up from 
26.7% in 2011. Low-wage workers 
are struggling to stretch their 
income to meet basic expenses. 
Across the state, a little over half 

(50.2%) of families saved for an 
emergency last year, while only 
41.6% of Black families reported 
saving for an emergency. However, 
in Atlanta1 we see that 41.1% of 
families don’t have enough saved 
to cover three months of expenses 
at the poverty level, meaning these 
“liquid asset poor” households 
have less than $6,150 in 
savings—a conservative estimate 
of what it would take to weather a 
financial storm such as a job loss 
or medical emergency.

This precarious situation presents 
real challenges for all families 

seeking to invest in their future 
and fully participate in the 
economy, but when we break the 
data down across racial and ethnic 
lines, we learn that Black families 
are nearly three times likelier 
to live in liquid asset poverty 
than their White counterparts 
in Atlanta.2 Also, Black workers 
are nearly five times likelier to be 
unemployed than White workers.

1All data in the report is for the City of 
Atlanta unless otherwise specified. 

2All data accessed from the 2017 Pros-
perity Now Scorecard, available at http://
www.scorecard.prosperitynow.org.

by Solana Rice, Dominique Derbigny and Lebaron Sims
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Microenterprise for the Seasoned

ow does one 
begin to think 
entrepreneurial 
when others tell 

you it is time for you to slow 
down and smell the coffee or the 
roses? Ageism in the world of 
entrepreneurism closes the door 
to the invention of all aspects 
of being able to envision what 
others are busy trying to see but 
somehow, they have not had the 
experience to do. Just knowing 
that the sun still comes out after 
the storm prepares the seasoned 
individual more than others to 
develop the mindset of not giving 
in to failure but it allow one to 
believe it is possible if only you 
can Just Do It!

Thinking of aged entrepreneurs 
there are several that come 
to mind. Cornelius Vanderbilt 

began buying railroads at the 
age of 70; Ferdinard Marie de 
Lesseps began an attempt 
to construct the Suez Canal. 
Other aged individuals who 
have accomplished great feats 
are Barbara Hillary, at the age 
of 75, a Black woman and a 
cancer survivor, became one of 
the oldest people to reach the 
North Pole; and at the age of 92, 
Paul Spangler finished his 14th 
marathon.  

To use the cliché age is 
just a number would be age 
inappropriate in this micro-
society in which business is 
carried on with emphasis on 
youth. Yes, innovation of new 
ideas is being able to think 
outside of the box. The goal for 
all ages is having the ability to be 
able to think and one should not 

be limited because of changes 
in the color of their hair, or 
gait.  Seasoned individuals are 
now creating an explosion of 
technology applications because 
businesses are becoming more 
aware that there is a growing 
market in this field. Regardless 
of your age today, we are all 
growing older daily.

Entrepreneurship is no place for 
ageism, it should be available 
to all, whether you start your 
business at five or six or if you 
are more seasoned when you 
begin at 56, 66, or 86. The goal 
is to start and be willing to learn 
what is needed to succeed at 
any age. Never turn off your 
learning faucet, you do not know 
it all and you still can learn much 
more at any age if you believe 
entrepreneurship is achievable.

by Aisha Wyatt, GMEN AARP Consultant
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The W.K. Kellogg Foundation was established in 1930 by breakfast cereal 

pioneer W.K. Kellogg, who defined its purpose as “...administering funds for 

the promotion of the welfare, comfort, health, education, feeding, clothing, 

sheltering and safeguarding of children and youth, directly or indirectly, 

without regard to sex, race, creed or nationality....” To guide current and 

future trustees and staff, he said, “Use the money as you please so long as 

it promotes the health, happiness and well-being of children.”
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60TH MAYOR OF
ATLANTA, GEORGIA
Keisha Lance-Bottoms

WHY FOCUS ON AFRICAN AMERICAN 
WEALTH IN ATLANTA?
In Georgia, nearly 30% of jobs are low-wage, up 
from 26.7% in 2011.
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